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Cumulative GPA 3.81

EXPERIENCE
SIGHT CREATIVE

 





     St. Paul, MN
Sales Assistant & Market Analyst 




     June – August, 2006
· Identified fifteen competitors, compiled analyses, and presented findings to senior management for strategic planning

· Championed a project to define and document the service delivery process using Gantt and Flow Chart tools to detail implementation steps

· Developed an encapsulated sales support document used to explain the client’s interaction with the service delivery process
· Contributed to the development of sales action plans by evaluating missions, strategies, and initiatives of target companies

LANDSCAPE STRUCTURES, INC.



            

      Delano, MN



Business Growth Analyst 



           

     June – August, 2005

· Developed and recommended a marketing plan for a new product using existing idle capacity

· Investigated the overall residential playground industry’s size and characteristics 

· Reviewed competitor’s design standards to determine product differentiation strategies

· Wrote an 80-page report and presented recommendations to the senior management team

CHRIST PRESBYTERIAN CHURCH


    
              
         Edina, MN



College Intern for High School Ministries
    

          May – August 2003, 2004
· Mentored groups ranging in size from 5 to 50 students

· Coordinated and directed small work groups for Mexico mission trips

· Presented over twenty large group inspirational speeches to students
HONORS &
CARLSON VENTURE ENTERPRISES



 Carlson School of Management
ACTIVITIES
Undergraduate Associate




 
   March, 2005 - Present
As one of three undergraduates selected, CVE offers highly motivated graduate and undergraduate students an opportunity to develop critical analysis skills for evaluating any new business opportunity, whether from inside a Fortune 500 company or a garage start-up.

· Assess the likely value of new business ideas for licensing, start-up, or corporate venturing
· Create reports to gain funding for new strategic initiatives and investment decisions
ENTREPRENEURSHIP IN ACTION 


              Carlson School of Management


USuits, LLC: CEO




         
   September, 2005 – May, 2006
EIA is a dynamic, new program offered to select graduating Entrepreneurship majors.  Throughout this program individuals are challenged to participate in the launching of new business ventures in a real-world environment.

· Created a viable product and introduced it to the market place 

· Led a team that developed and executed marketing and financial plans

· Conducted market research to align the company to target markets

· Secured a $12,000 start up loan and registered a new company
HIGH SCHOOL MINISTRIES




        Christ Presbyterian Church Volunteer Leader



  



 2004 – Present
DEAN’S LIST 







                  2002 – 2006
